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Nixon at a price: 

NBC starts talks 

Deal hinges on what ex-President 
intends to disclose in memoirs 

NBC News has begun negotiations with 
the agent of former President Richard M, 
Nixon for a series of broadcast interviews 
to be based upon the written memoirs that 
Mr, Nixon is now composing (Broad¬ 
casting, July 28). 

NBC News President Richard C. Wald 
emphasized that all negotiations have 
been exploratory, and that no NBC com¬ 
mitment to the project would be made 
unless questions of format and subject 
matter are resolved. Both CBS News and 
ABC News had previously rejected the 
idea of paying Mr, Nixon for the inter¬ 
views. 

No date can yet be projected for con¬ 
ducting the Nixon interviews, Mr, Wald 
said, but, he continued, “If we do enter 
into a deal, we’ll be doing it fairly soon, 
for execution at a later date.” 

If NBC elects to do the interviews, they 
will be based upon Mr, Nixon's memoirs, 
proofs of which NBC will be allowed to 
read as soon as they are available. The in¬ 
terviews will not necessarily come after 
the book is published, but NBC is insisting 
on knowing what subject matter the 
former President is examining in his work 
before agreeing to pay for it. 

“The whole period of his incumbency is 
open to questioning, including Waterg- 



It was a gas. Not every woman 
wants her picture taken. That was 
the lesson learned by wttgctv) 
Washington cameraman Wayne 
Wood and reporter Chris Lorenzo 
while on a filming assignment for a 
local crime report. Cruising a red- 
light district they pulled over and 
Mr. Woods leaned out the window 
to get better shots of the prosti¬ 
tutes. As he filmed, a woman ap¬ 
proached him asking: "You wanta 
take my picture, honey?" She then 
pulled a gun and fired into the car. It 
was only a tear gas gun and Mr. 
Wood managed to record it all, in¬ 
cluding her flight and subsequent 
capture by the police. 


ate,” Mr. Wald said. “We still want to 
know what’s in the memoirs before we 
begin.” 

“An NBC News person would do the 
interview,” Mr, Wald said. “There's no 
likelihood that we’ll bring in somebody 
else to do it.” There had been reports that 
Irving Lazar, Mr. Nixon’s literary agent, 
had asked that a nonnetwork interviewer, 
such as David Frost, conduct the inter¬ 
views. 

The proposal now being discussed could 
possibly lead to two or three interviews, 
Mr. Wald said. Mike Grossman of NBC is 
directly handling negotiations, which have 
not yet reached a price tag for the broad¬ 
casts. 


AIM won’t quit 
on ‘Pensions’ 

Accuracy in Media has gone back to the 
U,S, Court of Appeals in Washington with 
a second request for rehearing by the full 
nine-judge court in the drawn-out NBC 
Pensions case. AIM says it has a right to a 
decision finally disposing of the matter, 
and intends to press it, even if it means a 
subsequent appeal to the court. 

AIM’s request came in response to an 
order of the three-judge panel sending the 
case back to the FCC with instructions to 
dismiss it. (Broadcasting, July 14). That 
action was the panel’s response to an in¬ 
struction of the full court, which had 
directed it to consider the FCC’s sugges¬ 
tion that the case had become moot. 

But, as AIM notes, the panel did not 
decide the issue of mootness; two of the 
three judges said the case was not moot. It 
simply directed the commission to vacate 
its order in the case and dismiss AIM's 
fairness doctrine complaint (Broadcast¬ 
ing, July 21), 

But, AIM says in its request for rehear¬ 
ing, since the commission was not 
directed to declare the case moot, a com¬ 
mission order vacating the decision as 
moot and dismissing AIM’s complaint will 
be appealable. And, it says. “AIM will ap¬ 
peal." If that occurs, “All of the issues 
and all of the parties and all of the argu¬ 
ments that have been before this court 
since Dec, 21, 1973, will reappear. The 
proceeding will be repeated. This is a 
mystifying and perverse result," 

The case is already buried under several 
layers of litigation. Originally, the com¬ 
mission upheld AIM’s complaint that 
NBC had violated the fairness doctrine in 
connection with the Sept. 12, 1972, docu¬ 
mentary, Pensions: The Broken Promise , 
However, a panel of the appeals court 
reversed the commission by a 2-to-l vote. 
At that point, AIM filed its first request 
for rehearing by the full bench, a request 
that was granted. 

But then, after the commission unex¬ 
pectedly suggested that the case had be¬ 
come moot because of the passage of leg¬ 
islation providing for regulation of private 
pension plans, the full court reinstated the 
panel's order and directed the panel to 
consider the question of mootness. 


Special Report 


Football rights 
level off 
at $80 million 

Prices for NFL and college games 
continue to rise, but WFL teams 
face declining broadcast revenues 

Football, the violence that remains accep¬ 
table for broadcast, will cost broadcasters 
$80,734,395 in the 1975 season. That is 
only $441,938 more than the total radio- 
TV rights payment in 1974, but it reflects 
the decline of the World Football League 
as an air attraction. Last year the WFL had 
a $1,2-million national TV contract; this 
season the reorganized league has none. 
Also, there has been a sharp drop in local 
radio and TV rights money of the in¬ 
dividual WFL clubs. 

A nationwide survey, conducted an¬ 
nually by Broadcasting, produced this 
breakdown of the broadcasters’ prospec¬ 
tive payments to football: 

■ $75,400,000 from television and 
radio networks for professional and col¬ 
lege games. This is $100,000 more than in 
1974. 

■ $2,947,500 from local radio outlets 
for rights to National Football League 
games, a substantial increase over last 
year’s $2,577,500, 

■ $680,000 in local TV rights to NFL 
games, mostly preseason, up from 
$504,400 last season. 

■ $85,860 for local radio rights to WFL 
clubs, down from $170,000 in 1974. 

■ $74,000 for local TV rights to 
WFL teams, sliced from $170,000 last 
season. 

■ $1,547,035 for local radio and 
delayed TV rights to schools and colleges. 
This almost matches the comparable 
figure of $1,582,457 in 1974, 

Here's what the television and radio 
networks plan to do with the coverage 
they've bought: 

ABC-TV will open its National Collegi¬ 
ate Athletic Association season with two 
games in the Monday-night spots that pro 
football will take over later: Missouri and 
Alabama on Sept, 8 and Notre Dame and 
Boston College on Sept. 15, both games to 
start at 9 p,m, NYT. 

Regional games will launch the Satur¬ 
day afternoon schedule on Sept. 20 and 
27, Later, four doubleheader dates are 
planned. For Thanksgiving, the schedule 
has Georgia at Georgia Tech in a night 
game. 

College bowl games on ABC-TV (with 
per-minute rate-card prices) will be Liber¬ 
ty on Dec. 22 ($60,000), Gator on Dec. 29 
($50,000), Sugar on Dec. 31 ($60,000), 
Astro-Bluebonnet on Dec. 27 ($32,000) 
and Hula ($39,000) on Jan, 4, The first 
three will be presented in prime time, the 
last two as part of an expanded Wide 
World of Sports. 

The minute rate for the Gator Bowl 
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That close. A network television cameraman puts his audience right at the 
sidelines for an NFL telecast. 


represents a $2,000 increase over last 
year's but the $60,000 quoted for the 
Sugar Bowl is a sharp drop from the 
$80,000 reported a year ago. 

ABC-TV's preseason pro schedule 
started last weekend with the NFL cham¬ 
pion Pittsburgh Steelers meeting College 
All Stars on Friday night (Aug. 1) at 
Chicago and the annual NFL Hall of Fame 
Game Saturday afternoon at Canton, 
Ohio, featuring the Washington Redskins 
and the Cincinnati Bengals. Three other 
preseason games are scheduled —Sept. 1, 
Miami at Minnesota, 9 p.m. NYT; Sept. 6, 
St. Louis at Minnesota, 7 p.m., and Sept, 
7, New York Jets at Washington, 9 p.m.— 
before the regular Monday-night season 
opens Sept. 22 with Oakland at Miami. 

ABC's rate card pegs a minute in the 
Monday-night games at $100,000, 
unchanged from last year. ABC-TV will 
also have the Pro Bowl this year for the 
second time as part of the Monday-night 
series. A minute in that one is priced at 
$75,000. 

CBS-TV's NFL coverage will start at 
3:30 p.m. NYT on Aug. 17—a week earlier 
than last year —with Pittsburgh at Oak¬ 
land, the first of three preseason games. 
The others. New England at New York 
Jets and St. Louis at Denver, will be pre¬ 
sented as a doubleheader on Sept. 14, 
starting at 12:30 p.m. Thirty-second units 
in the opener and in the first game of the 
doubleheader are priced at $25,000 gross, 
while those in the third preseason contest 
are $27,000 gross. Last year the preseason 
card rate was $30,000, but all of those 
games kicked off in prime time, 

CBS-TV will present 84 regular-season 
games (one more than last year), with 66 
National Conference contests and 18 be¬ 
tween American and National Conference 
teams. It will also carry Super Bowl X, 
which at a rate-card price of $115,000 per 
30-second announcement is the highest- 
priced yet (last year's, on NBC, was 
$107,000). Super Bowl will be played Sun¬ 
day, Jan. 18, 1976, at Miami. 


The National Conference playoffs on 
Dec, 27 and 28 and the National Con¬ 
ference championship game on Jan. 4 will 
be on CBS-TV. They are priced at, respec¬ 
tively, $45,000, $50,000 and $67,000 per 
30-second unit —up $5,000 from hist year 
in the case of the second playoff, 
unchanged from last year in the case of 
the other two. 

The regular-season coverage starts Sept. 
21 with the first of eight doubleheaders 
scheduled during the season. 

Pricing for individual units varies from 
game to game, but CBS is offering a 29- 
game package (including the Super Bowl) 
of 29 30-second announcements at an 
average of $35,960 gross per 30-second 
unit. Last year a similar package of 28 an¬ 
nouncements in 28 games (excluding the 
Super Bowl, which was on NBC) averaged 
$37,600 per unit. 

All of this year’s game dates except the 
preseason opener will be open with a 30- 
minute NFL Today. Thirty-second an¬ 
nouncements may be bought individually 
at prices ranging from $ 10,500 to $13,500 
on most dates but reaching $24,000 on 
Thanksgiving and $53,000 on Super Bowl 
day. Or they may be bought in a package 
of one each in 22 broadcasts (including 
the one before the Super Bowl) at an 
average of $15,250 per unit, up from last 
year’s package average of $12,000. 

A postgame Pro Football Report, ap¬ 
proximately 15 minutes long, is priced at 
an average of $22,500 per 30-second unit 
in a package of 23. This too represents an 
increase from a year ago, when the 
average was $20,550. Or postgame 30's 
may be bought individually at rate-card 
prices ranging from $18,000 to $24,000 
and extending to a high of $55,000 in the 
Report following the Super Bowl. 

The first of three preseason games, all 
to be played at night, will open NBC-TV's 
schedule on Saturday, Aug. 23, featuring 
Los Angeles at Buffalo. A week later 
NBC-TV will cover New England versus 
Green Bay at Milwaukee, and on Friday, 


Sept. 5, will present Oakland at Dallas. 
Games lime for all three: 9 p.m. NYT. 

NBC-TV's 86-game regular-season 
schedule will start with regional contests 
on Sunday, Sept. 21, followed by the first 
national game—Buffalo at Pittsburgh —on 
Sept. 28. 

Thirty-second commercial units in the 
preseason games are priced at $24,500 
each, unchanged from last year. During 
regular-season single games the prices in¬ 
crease from $24,000 each to $34,000 as 
the season progresses, reach $40,000 in 
the first two doubleheader dates and 
$50,000 in the last five doubleheaders, A 
Thanksgiving Day game brings $42,000 
per 30-second unit, and Saturday games 
are priced at $27,500. For the American 
conference playoffs on Dec. 27 and 28, 
thirties go for $41,000 each, and for the 
conference championship on Sunday. Jan. 
4. they're $55,000. 

Generally, the regular-season rates 
represent increases over year-ago prices, 
no doubt reflecting NBC researchers’ 
claim that last season, for the first time 
since NBC started covering American 
Football League games in 1965, its 
coverage out scored CBS*s NFL coverage. 
NBC says its coverage averaged a 14.0 na¬ 
tional Nielsen rating, to CBS’s 13.7. 
NBC's average football audience, the 
researchers estimated, rose from 13,810,- 
000 viewers in 1973 to 15,440,000 in 

1974. 

The $42,000 rate for a Thanksgiving 30 
this year, for instance, compares with 
$38,000 last year. The rate in conference 
playoffs is up $7,000 from last year's 
$34,000, while the conference champion¬ 
ship is up $2,500 from last year’s $52,500. 

Grandstand, the new umbrella title for 
NBC's Sunday-afternoon sports, will start 
30 minutes before game time, and 30-sec¬ 
ond announcements within it are priced at 
$15,000 each. Host for Grandstand has 
not been selected. Sperry Rand has signed 
as full sponsor of the postgame reports, 

NBC-TV will have three college bowl 
games. It is pricing 30-second units in the 
Rose Bowl at $70,000, in the Orange Bowl 
at $52,000 and in the Senior Bowl at 
$16,500. The first two will be played Jan. 
1; the third, on Sunday, Jan. 11. This 
year’s prices compare with last year’s 
$67,500, $52,000 and $16,000, respec¬ 
tively. 

The Mutual Broadcasting System, 
already heavily committed to sports, is ex¬ 
panding its football coverage even more in 

1975. Returning will be the full schedule 
of Notre Dame games, commencing Mon¬ 
day, Sept. 15. Don Criqui and Al Wester 
will be the announcers. Mutual also in¬ 
tends to offer at least two other college 
contests, starting with Ohio State- 
Michigan State on Saturday, Sept. 13. 

MBS's coverage of the National Foot¬ 
ball League’s Monday-night games 
'resumes Sept. 22. 

Mutual has arranged for a strong line¬ 
up of post-season games: Liberty Bowl, 
Dec. 22; Gator Bowl, Dec. 29; Sugar Bowl, 
Dec. 31; East-West Game, Jan. 2; Senior 
Bowl, Jan, 10, and Pro Bowl, Jan. 26. 

In lieu of Mutual Black Network's 
coverage of Grambling football in past 
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The football price the networks pay 


ABC-TV 

Rights 

Starting 

Date 

Coaches All-America Game 

undisclosed 

June 22 

NFL Preseason Games 

HI 

Aug 2 

College All-Star Game 

undisclosed 

Aug t 

NCAA College Games 

Si 6.000.000 

Sept 8 

NFL Monday Night Football 

Si 1.500.000 

Sept. 22 

Liberty Bowl 

S200.000 

Dec 22 

Astro-Blue Bonnei Bowl 

undisclosed 

Dec 27 

Gator Bowl 

undisclosed 

Dec 29 

Sugar Bowl 

undisclosed 

Dec 31 

Hula Bowl 

undisclosed 

Jan 4 

Pro Bowl 

St.500.000 

Jan 26 


CBS-TV 

NFC Preaseason Games 


Aug 17 

NFC Games 

S22.000,000 

Sept 21 

Sun Bowt 

undisclosed 

Dec 28 

NFC Division PlayoflS 

(21 

Dec 27-28 

Fiesta Bowl 

undisclosed 

Dec 27 

Cotton Bowl 

undisclosed 

Jan l 

NFC Championship 

(21 

Jan 4 

Super Bowl 

S3.000.000 

Jan 18 


NBC-TV 

AFC Preseason Games 

(3) 

Aug 23 

AFC Games 

$> 6.600.000 

Sepi 21 

AFC Division Playoffs 

(31 

Dec 27-28 

AFC Championship 

(3) 

Jan 4 

Rose Bowl 

S t.400.000 

Jan 1 

Orange Bowl 

$800000 

Jan. i 

Semor Bowl 

Si 00.000 

Jan 11 


CBS Radio 



Coil on Bowl 

(4) 

Jan t 

NFC Championship 

(41 

Jan. 4 

Sun Bowl 

(41 

Dec. 27 

Super Bowl 

(11 

Jan. 18 


Mutual Radio 

Rights 

NFL Monday Night Football 

undisclosed 

Notre Dame Football 

undisclosed 

NFC OtviSion PiayOff 

undisclosed 

NFC Division piayOfl 

undisclosed 

Black college games 

undisclosed 

Liberty Bowl 

undisclosed 

Gator Bowl 

undisclosed 

Sugar Bowl 

undisclosed 

Sen'Or Bowl 

undisclosed 

Easi-west Game 

undisclosed 

Pro Bowl 

undisclosed 

NBC Radio 


AFC Championship 

(41 

Orange Bowl 

14) 

Rose Bowl 

(41 

All networks announced rights 

S73,100,000 

Estimated lor unannounced games and senes 

S2.300.000 

Grand total for networks 

S7 5,400,000 


(t) Rights included in NFL package 

(2) Rights included m NFL-National Football Conference package 

(3) Rights included in NFL-American Football Conference package 

(4) Radio nghis in tv contract. 


Starting 
Date 
Sept 22 
Sept. t5 
Dec 27 
Dec. 26 
Sept 6 
Dec. 22 
Dec. 29 
Dec. 31 
Jan 11 
Jan. 2 
Jan 26 


Jan. 4 
Jan. 1 
Jan. i 


What the major schools get from radio and local TV 


Conference 

Teams 1 

Radio 

stations 

TV 

stations 

Total rights 

Atlantic Coast 

7 

257 

9 

S 113.980 

Big Eight 

8 

269 

23 

181.250 

Big Sky 

7 

44 

9 

5.550 

Big Ten 

10 

334 

25 

278.360 

Ivy League 

8 

29 

6 

12.900 

Mid-American 

8 

31 

2 

26.800 

Missouri Valley 

6 

12 

0 

8.400 

Pacitic Eight 

6 

124 

12 

223.000 

Southeastern 

10 

623 

61 

311,600 

Southern 

7 

48 

3 

8.700 

Southwest 

10 

125 

8 

1 10.000 

western Athletic 

8 

82 

9 

63.000 

Others and independents 

282 

250 

17 

203.495 

Totals 

125 

2,228 

184 

SI,547,035 


* Ooes not include conference members not lieiding football team. 
2 independent figures do not include Notre Dame. 


years, a series of 14 lop black college 
games will be presented, starling Sepi, 6. 

Also on the college side, Exxon U.S.A. 
will be back for another year of radio 
coverage of Southwest Conference foot¬ 
ball, a sponsorship it has undertaken since 
the 1930's. Handled by McCann- 
Erickson, Houston, 56 games will be pre¬ 
sented on 125 stations in Texas and New 
Mexico, 

In its check of pro football cities this 
year, Broadcasting found the local radio 
broadcasters generally more relaxed about 
such concerns as the effect on radio of the 
congressional mandate that forebade local 
TV blackouts of locally sold-out games. 

Ted Atkins, vice president-station man¬ 
ager of wtae(am) Pittsburgh, epitomized 
the sentiments of many: "There's been a 
return to normalcy after a bit of sponsor 
apprehension about the effects of the anti¬ 
blackout law. Our ratings for Sleelers 
games have gone up. And sales are even 
belter than ever." 

A breakdown of the local preseason and 
regular season radio plans of the NFL 
teams, along with preseason TV arrange¬ 
ments for NFL clubs, follows. 


AFC Eastern Division 


Baltimore Colts 

WcBM(AM) Baltimore, starting a new 
three-year contract with the Colts, will 
cover the team for the 13th straight year. 


Six exhibitions and the 14-game regular- 
season schedule will be fed to a regional 
network of more than 21 stations in four 
states and the District of Columbia. 

Chuck Thompson will return for play- 
by-play and Vince Bagli, wbaliaM) 
Baltimore sportscaster, will do color. 

Wcbm will bring back its pregame 15- 
minute Coach's Corner and 15-minute 
Colt Kickoff as well as the postgame News 
and Sports Scoreboard. In addition, Mr. 
Bagli will do a Locker Room wrap-up. 

Wcbm is working with Metro Com¬ 
munications, Bethesda, Md., in marketing 
the Colts network. The major in-game 
sponsors: National Brewing Co. (through 
Doner), Baltimore Area Datsun Dealers 
(Parker), Royal Crown Bottling Co. (Bur¬ 
nett), Montgomery-Ward (Waltjen Asso¬ 
ciates), Household Finance Corp. (direct) 
and Maryland State Lottery Commission 
(Rosenbush). 

Wjz-Tv Baltimore will telecast three 
away exhibitions on a live basis and a 
fourth game, at home, on tape later in the 
evening of the game. Tim Ryan will do 
play-by-play; former Colts running back 
Lenny Moore wilt provide color. 

A half-time show with Joe Thomas, 
Colts vice president and general manager, 
will be part of each telecast. In addition, 
wjz-tv will present a preseason special 
prior to the first exhibition (Aug. 9), 
featuring Messrs. Thomas and Moore and 
wjz-tv Sports Director Nick Charles. 

Major sponsor so far is Volkswagen/ 
Porsche/Audi (Doyle, Dane, Bernbach). 


Buffalo Bills 

WKBW(AM) Buffalo has signed a new 
three-year contract and will carry the 14 
regular-season and six exhibition games. 
Four stations in upstate New York will 
pick up the coverage. Announcing again 
will be Rick Azar, Eddie Rutkowski and 
Al Mctzer. 

Ingame sponsors are Schmidt's Brewery 
(through Rosenfeld, Sirowitz & Lawson); 
Manufacturers & Trades Trust Co. (Com¬ 
stock Advertising); Buffalo Savings Bank 
(Ed Muir); Oldsmobile Dealers of 
Western New York (Creative Express) 
and Tops Supermarkets (Weil, Levy & 
King). 

For its one-hour pregame and one-hour 
postgame show wkbw has signed more 
than 20 participating sponsors. On Mon¬ 
day, Wednesday and Friday, the station 
carries various football features and has 
lined up as sponsors the Erie County Sav¬ 
ings Bank (Weil, Levy & King); Western 
Savings Bank (Greene Advertising); Lacy 
Motors (direct) and Grandmother's 
Closet (direct). 

Wkbw-tv will telecast three road exhibi¬ 
tion games: Green Bay (Aug. 9) Cleve¬ 
land (Sept. 1) and Atlanta (Sept. 6). They 
will be fed to wOKr-tv Rochester and 
wiien-tv Syracuse, both New York. An¬ 
nouncers will be Don Criqui and Paul 
Maguire. Major sponsors will be Genesee 
Brewing (Wm. Esty) and Erie County Sav¬ 
ings Bank (Weil, Levy & King), plus par¬ 
ticipating advertisers. 
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Miami Dolphins 

Wiod(am) Miami will go into its 10th year 
of Dolphins coverage, doing all six exhibi¬ 
tions and the regular-season schedule. 
Thirteen affiliates had signed for the 
regional network as of mid-July, 

Rick Weaver and Henry Barrow will be 
back on play-by-play and color, respec¬ 
tively, 

Wiod declined to list its sponsors. 

The preseason television of the AFC 
Eastern Conference champions will be 
carried for the second year by wtvj(tv) 
Miami. One away game, Aug, 23 at New 
Orleans, will be live; four others in 
Miami's Orange Bowl will be presented on 
tape the following days. Bob Halloran, 
wtvj sportscaster, is to call the games. 
Wtvj's Jane Chastain, who did regular- 
season color on NFL network telecasts 
last year, will do color for at least the first 
two Dolphins exhibitions. Wtvj 
sportscaster Tony Segreto will do half¬ 
time interviews with Dolphins Coach Don 
Shula on three games and will be host of a 
special Superdome feature during the New 
Orleans telecast. 

Ingame sponsors include McDonald’s 
(through Stern, Walter & Simmons), 
Nisson Datsun (Parker Advertising) 
Toyota (Clinton E. Frank), Miller beer 
(Media Investment Services), Dade- 
Broward Ford Dealers (Mike Sloan Ad¬ 
vertising) and Dade Federal (Advertising 
and Marketing). 


New England Patriots 

Wbz<am) Boston is still working under a 
five-year contract with the Patriots and 
will broadcast all six exhibitions and all 14 
regular-season games. Ten to 12 stations 
in the New England area will pick up the 
wbz feed. Returning as announcers for 
another year are Gil Santos (play-by- 
play) and Gino Capelletti (color). They 
will also host The Pregame Show and The 
Wrap-Up Show, programs that will be 
sponsored on a rotating basis by Hills 
Foods (through Dean Wolfe and Associ¬ 


ates) and one other sponsor to be an¬ 
nounced. 

Ingame sponsors are the Provident In¬ 
stitution for Savings (Humphrey Brown¬ 
ing MacDougall), New England Chrysler- 
Plymouth (Young & Rubicam) and Getty 
Oil (direct), A one-fourth is still available. 

Wbz-tv Boston is supplanting wcvb-tv 
Boston as the preseason TV outlet for the 
Patriots this year, with a schedule of four 
exhibitions, one live and three (home 
contests) on delay. 

Len Berman, wbz-tv sports director, is 
the only announcer signed so far. He’ll 
also do The Patriots 1 Preview Show , a 
half-hour interview-and-discussion pro¬ 
gram preceding the exhibitions and some 
of the regular-season network games. One 
station spokesman said wbz-tv is spotting 
out the exhibitions by merging the offer¬ 
ings with local availabilities during the 
regular-season contests. “We’ll just sign a 
string of national and local advertisers as 
spot buyers,’’ the source said, “because 
the huge sponsor commitments just aren’t 
there for four exhibition games.” 


New York Jets 

Wor(am) is in the second year of a three- 
year contract for coverage of all six Jets 
exhibitions and all 14 regular-season 
games. WOR s network for the games will 
again encompass about 30 stations in New 
York, New Jersey, Pennsylvania and 
Rhode Island. The same announcing team 
will be back (Marty Glickman on play-by- 
play and Dave Herman on color). They 
will be joined again by Barbara Sheehan 
for the 25-minute The Pregame Show. A 
postgame show will feature Dave Herman 
answering listeners’ questions about the 
game on a live hook-up. The station’s 
policy is not to release the identities of 
participating advertisers in the pregame 
and postgame shows until all the spots 
have been filled, according to Ms. 
Sheehan. 

Ingame sponsors, who’ve bought all of 
the available minutes: Manufacturers 
Hanover (through Young & Rubicam), F. 
& M. Schaefer Brewing Co, (BBDO), 
Chevron Oil (BBDO), Newark Ford 


Dealers’ Association (Ketchum, McLeod 
& Grove) and E.R. Squibb Co. (direct). 

Wnew-tv will telecast five of the Jets’ 
exhibitions, three live away games and 
two home delays. In the live telecasts, the 
Jets play Minnesota on Aug. 9, St, Louis 
on Aug. 16 and Atlanta on Aug. 30. The 
delays are with the New York Giants on 
Aug. 25 and with New England on Sept. 
15. Charlie Jones will do play-by-play and 
Sam DeLuca the color. 

Sponsors so far include Datsun 
(Parker), Miller beer and ale (McCann- 
Erickson), Circle Line cruises (Dancer- 
Fitzgerald-Sample), Lincoln-Mercury 
(Kenyon & Eckhardt), Chase Manhattan 
Bank (Ted Bates), Thom Me An shoes 
(Independent Media) and Fiat (Carl 
Ally). A quarter’s worth of minutes are 
still available. 


AFC Central Division 


Cincinnati Bengals 

Wlw(am) Cincinnati will carry the 
Bengals for the eighth straight year, with 
the schedule of 14 regular and six 
preseason contests. A network of more 
than 45 stations has been set up in Ohio, 
Kentucky, Indiana and West Virginia. The 
station is in the second year of a three- 
year pact. 

Play-by-play coverage will be provided 
by Phil Samp, sports director of wlwt(tv) 
Cincinnati. Jim Crum of wlwcitv) Col¬ 
umbus, Ohio, will serve as color man. 

Ingame sponsors are Chevrolet Motors 
(through Campbell-Ewald), Burger Brew¬ 
ing Co. (Sive & Associates), Union 
Central Life Insurance (Adams, Gaffney 
& Associates), Frisch Restaurants (Roll- 
man Advertising) and Amchem. Pregame 
and post-game advertisers include: Ben’s 
department store (Hofter Advertising); 
Coca-Cola of Cincinnati (Chester More¬ 
land); Fifth-Third Bank of Cincinnati and 
Sweeney Chevrolet (J. S. Freedman); 
Page’s department stores (Little Agency); 
Banco Transmissions (direct) and Faber 
Sastile Pens (direct). 

On television, wlwt will telecast six 
preseason games, two on a delayed basis. 
Bill Brown and Omar Williams will be 
game announcers. Coverage will be fed to 
wlwd(TV) Dayton, Ohio, and wlex-tv 
Lexington, Ky. The major sponsor signed 
to date is Hudepohl Brewing (Stockton- 
West-Burkhardt). Wlwt is in the first year 
of a three-year contract. 


Cleveland Browns 

For the eighth consecutive year, whkiami 
Cleveland will broadcast the Browns con¬ 
tests, carrying 14 regular and six 
preseason games. The station expects to 
have a network of more than 30 stations in 
Ohio and Pennsylvania by the time the 
regular season opens. Gib Stanley again 
will provide the play-by-play. A color an¬ 
nouncer has not yet been chosen. 

Ingame sponsors signed to date: Pabst 


PUT DRAMA BACK ON THE RADIO. THERE’S 
STILL TIME TO TOP YOUR MARKET WITH- 

FROM SUCH DREAMS 
-THE NEW RADIO SERIAL 

• THREE HALF HOUR EPISODES PER WEEK 

• 3 Vi MINUTES PER EPISODE FOR YOUR LOCAL SPONSORS 

• MONO OR STEREO SOUND 

• NO COST TO YOU 

FOR FREE DEMO TAPE AND INFORMATION CONTACT: 

|| At WRITERS ANONYMOUS INTERNATIONAL 
m/sj 415 39th STREET, UNION CITY, NEW JERSEY 07087 
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Brewing (through Kenyon & Eckhardt) 
and Chrylser-Plymouth Dealers (Young & 
Rubicam). Mr. Stanley will conduct 15- 
to-20-minute pregame and postgame 
shows with East Ohio Gas (D’Arcy-Mac- 
Manus & Masius) as the first sponsor 
signed* There will be a five-minute Forrest 
Gregg Show before the game, sponsored 
by The Auto Partners (direct). 

Wews(tv) Cleveland will carry three ex¬ 
hibition games: on Aug. 10 (delayed), 
Aug. 22 and Sept. 7 (live). Announcing 
teams have not been selected. A station 
spokesman said a number of sponsors 
have been obtained but declined to iden¬ 
tify them. 


Houston Oilers 

Kilt(am) Houston for the 11th season will 
cover the Houston Oilers for a full season 
plus six preseason games* It is relaying 
these games to six other Texas stations* 
Ron Franklin is the play-by-play an¬ 
nouncer; Ron Stone is doing the color. 

Major sponsors for the regular-season 
(all one-fifth) are AC-Delco (direct), 
Southwestern Bell (direct), Chrysler 
dealers (direct), Carte Blanche (Della, 
Femina, Travisano & Partners), Houston 
First Savings Bank (Glen/Bozel! & 
Jacobs). 

A coach’s segment is being sponsored 
by J* C. Penney (direct), a pregame show 
by Texas Office Supply (direct); a 
postgame show by Wyatt Industries 
(direct), and a locker room wrap-up, by 
Motalbal Tires (direct)* 

Kprc-tv Houston will telecast two 
Oilers exhibition games, one in New 
Orleans and one in Denver. Sponsors are 
generally participating, but some of the 
major ones are Coca Cola (McCann- 
Eriekson), J. C. Penney (direct). Conti¬ 
nental Airlines (Benton & Bowles), 
Southwestern Bell (Gardner), Miller beer 
(McCann-Erickson), 


Pittsburgh Steelers 

The Steelers stay riveted for the sixth year 
to wtae(am) Pittsburgh for the seven ex¬ 
hibitions and 14-regular season games 
that started with Steelers-College All Stars 
contest in Chicago last Friday (Aug. 1)* A 
four-state regional network that will num¬ 
ber more than 30 affiliates has been set up. 
It includes, for the first time, kgu(am> 
Honolulu. 

For the 16th year Jack Fleming, sports 
director of wtae-tv, is doing the team’s 
play-by-play. Wtae Sports Director 
Myron Cope is on color. 

The ingame sponsors include Pittsburgh 
National Bank (through Ketchum, 
MacLeod & Grove), Chrysler-Plymouth 
(Young & Rubicam) J. A. Williams Zenith 
distributor (Alex DeGurian Advertising), 
Pabst Blue Ribbon beer (Kenyon & 
Eckhardt) and the Pennsylvania State Lot¬ 
tery (Sonder, Levitt & Sagorsky). 

A 10-minute pregame Chuck Noll Show 
has been bought by Heritage Federal Sav¬ 


ings & Loan (Gateway Marketing). It will 
be adjacent to a 10-minute Jack Fleming 
Show, sponsored by Ryan Homes 
(Howard Swink Advertising). 

Wtae*s postgame programs include a 
five-minute Scoreboard Show, bought by 
The Coach House (Friedman Advertis¬ 
ing) and a 10-minute Dressing Room Re - 
port, sponsored by Stop N Go (Barry Far- 
nol Advertising). 

Wiic-tv Pittsburgh will be back to 
telecast two home and three away exhibi¬ 
tions of the NFL World champions. Frank 
Glieber and Pat Hernon have drawn the 
play-by-play assignment with Sam Nover 
on color. 

Wiic-tv ingame sponsors are Chrysler/ 
Plymouth Dealers, Erie Brewing Co.’s 
Koehler beer (Lando), Gimbel’s depart¬ 
ment store (G-P Promotions), Mellon 
Bank (McCann-Erickson), Pennsylvania 
State Lottery and U.S. Steel (Compton). 


AFC Western Division 


Denver Broncos 

KOA(AM) Denver, which just announced 
an extension of its rights contract through 
the 1977 season, will carry for the fifth 
year of the team’s 20 games, with Bob 
Martin doing the play-by-play and Larry 
Zimmer the color. Koa will feed the 
games and a postgame scoreboard show to 
a 40-station network in Colorado, Wyom¬ 
ing, Utah, Montana, Nebraska and New 
Mexico. 

Play-by-play sponsors to date, all taking 
one-tenths, include: Public Service Co. of 
Colorado (direct), Sill-Terhar Ford (Vic 
Boccard), Pepsi Cola Bottling Co. (Astro 
Advertising), BankAmericard (Campbell- 
Mithun). Pregame and postgame sponsors 
are Boyd Distributing for Sony (J&D As¬ 
sociates), for the John Ralston Show; 
Holly Inns (Neuwirth-Koller) for 
Scoreboard; Standard Oil (Bernstein, 
Rein & Boasberg), Playboy Club (Spiro & 
Associates), F&M Auto Parts (Van 
Dyke), Aspen Leaf (A&L), Kentucky 
Fried Chicken (Boehner & Scheib), John¬ 
ny Haas Lincoln-Mercury (Vic Boccard), 
for NFL Today-Bronco Talk . 

For the first year, kbtv(Tv) Denver is 


carrying the three of the Broncos 
preseason, away games. It is feeding these 
to KRDO-TV Colorado Springs. John 
Rayburn, Bob Kurtz and Fred Gherke are 
the announcers. All sponsors are partici¬ 
pating, Kbtv will also carry the John 
Ralston Bronco Replay show for the 
fourth season on Monday evenings 
throughout the season. 


Kansas City Chiefs 

KcmO(aM) Kansas City, for the 13th year, 
will carry the complete 20 (preseason and 
regular season) games of the Kansas City 
Chiefs, feeding them to a 50-station 
regional network in the Midwest. Ray 
Scott is to do the play-by-play; Bruce Rice, 
the color. 

Sponsors are ISC Financial Industries 
(through Valentine-Radford), one- 
fourth; Zenith of Kansas (direct), one- 
eighth; DeKalb hybrid wheat (Adcrea- 
tion), one-eighth; Chevrolet (Campbell- 
Ewald), one-eighth* Pregame show spon¬ 
sor is Thezik Buick and the postgame 
show sponsor is Chrysler-Plymouth 
dealers. 

Six of the preseason games of the 
Chiefs will be carried by kmbc-tv there, 
with John Sanders doing the play-by-play 
and, Don Fortune, the color. Only spon¬ 
sor signed as of last week is Hamm’s Beer 
(Dancer-Fitzgerald-Sample), one-fourth. 


Oakland Raiders 

Knbr(am) San Francisco for the fourth 
season will carry the complete schedule of 
the Oakland Raiders. Bill King and Scotty 
Stirling are to do the play-by-play and col¬ 
or announcing. 

Knbr again will feed an 11-station net¬ 
work. 

Regular sponsors are Fidelity Savings & 
Loan (through Moneyworth Advertis¬ 
ing), Hughes Air West (FC&B), Denevi 
Camera (direct), Pay Less Drug Stores 
(D. Routh), and PTT (BBDO). Postgame 
sponsors are Air California (Phillips- 
Ramsey) and Smith’s Clothing (Wenger- 
Michael). 

Kbhk-tv San Francisco-Oakland is 


H^lore than a decade of (Constructive .Service 
to {$roadca6terd and the Sroadca&tin^ industry. 

HOWARD E. STARK 


445 PARK AVENUE 


Bro hers—Consu Itants 
NEW YORK, N. Y. 10022 


(212) 355-0405 
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carrying four preseason games of the 
Raiders. Don Klein and A1 LoCasale are 
doing the play-by-play and color, respec¬ 
tively. Sponsors are participating. 


San Diego Chargers 

For the second year in a row, ksdo(aM) 
San Diego will broadcast all the Charger 
games. It will also feed the coverage to 
krop(aM) Brawley and kown(aM) Escon¬ 
dido, both California. Announcers for all 
games, including pregame and postgame 
shows are Andy Musser for play-by-play 
and Dick Van Raaphorst for color. 

Play-by-play sponsors include Jack in 
the Box (through Doyle, Dane, 
Bernbach), Bank of American (Grey), 
Chevrolet (Campbell-Ewald), Carte 
Blanche (Della, Femina Tavisano), Mis¬ 
sion Cable TV (direct), Wresco (direct). 
Pregame and postgame sponsors are 
Parliament Builders, Fotomat, Fed Mart 
and Brick Shirt House, all direct. 

Kcst(tv) that city will telecast the 
Chargers’ six preseason games for the 
third year, plus one regular season away 
game. Sponsors are all participating. Mike 
Smith is to do the play-by-play; Dave 
Campbell, the color. 


NFC Eastern Division 


Dallas Cowboys 

Krld(aM) Dallas returns for the fourth 
year as originator for the six preseason 
and 14 regular-season games of the 
Cowboys. More than 160 stations will be 
on the Cowboys regional network, by far 
the largest radio hook-up among the pros. 

Frank Glieber, A1 Wisk and Vern Lund- 
quist are back to handle play-by-play and 
color, 

John C. Butler, executive vice president 
and general manager of krld, reported 
that prior to the opening exhibition that 
Jack in the Box restaurant (through 
Doyle Dane Bernbach), Chevrolet 
(Campbell-Ewald), American Airlines 
(Benton & Bowles) and various local ad¬ 
vertisers had bought in-game sponsor¬ 
ships. 

One half of the pregame and postgame 
has been sold to Sakrete, a division of 
Texas Industries (Pierce, Davis & Associ¬ 
ates) with one half open. 

Five preseason telecasts of the Cowboys 
will be carried by kxas-tv Fort Worth. 
Three road games (Aug. 9 at Los Angeles, 
Aug. 18 at Kansas City and Aug. 30 at 
Houston) will be live. The home games 
with Minnesota and Pittsburgh will be 
taped for showing the following days, 
Aug. 24 and Sept. 14, respectively. 

Frank Glieber will be on play-by-play 
and former NFL star, Dave Manders, will 
do the color. Preseason TV rights are held 
by Eddie Barker Associates, Dallas, which 
sets up the physical coverage. 

Kxas-tv said it was selling its telecasts 
of the five exhibitions in five separate 


packages, so as to afford greater sponsor 
protection. Though not entirely sold out 
as of July 22, participants include Jack in 
the Box, Southwest Bell, (for long dis¬ 
tance and Yellow Pages) Dairyland In¬ 
surance, Centennial Homes (real estate), 
Red Carpet Realty, Haltom Bank, Aamco 
Transmissions and a number of local au¬ 
tomobile dealers. 


New York Giants 

Wnew(aM) New York will begin the sec¬ 
ond year of a three-year contract to broad¬ 
cast all six exhibition games and all 14 
regular-season games of the Giants. The 
network to be fed by wnew will again en¬ 
compass 15 stations in New York, New 
Jersey, Connecticut and even one in 
Florida. Wnew’s sports director. Chip 
Cipolla, and Marv Albert will return to do 
the play-by-play, and the new color man 
will be the former Giants defensive back, 
Dick Lynch. Mr. CipoIIa’s pregame show 
will be called Pro Football Preview and 
Mr. Lynch’s postgame sidebar will be The 
Locker Room Report Gram mercy Park 
Clothes (direct) will rotate pregame and 
postgame, and station sources say they’re 
looking for one other rotating sponsor. 

Four-fifths of the in-game minutes 
have been sold to Manufacturers Hanover 
Trust Co. (through Young & Rubicam), 
the Channel Home Improvement Centers 
of New Jersey (direct), Eastern Airlines 
(Young & Rubicam) and Getty Oil (DKG 
Inc.). 

Wpix(tv) New York will telecast all six 
of the Giants’ exhibition games, four live 
and two on delay. The live telecasts will be 
at New England (Aug. 10), at San Diego 
(Aug. 16), at Seattle in a game with the 
Browns (Sept. 7) and at Miami (Sept. 13). 
The delayed telecasts are the home games 
at New Haven and at Princeton. 

The returning announcers are Don Cri- 
qui (play-by-play) and Tucker Fre- 
derickson (color). No pregame or 
postgame shows are planned. Miller beer 
(McCann-Erickson) has bought one 
fourth of the games, and the rest of the 
minutes will be spotted out to participating 
advertisers. 


Philadelphia Eagles 

Wip(aM) Philadelphia will return to carry 
the Eagles contests under a new three- 
year contract with the club. A network of 
15 stations in Pennsylvania, New Jersey, 
and Delaware will pick up wlP's coverage. 
Charlie Swift will handle play-by-play and 
A1 Pollard the color; an additional an¬ 
nouncer will probably be added for pre- 
game shows before each of the six exhibi¬ 
tion and 14 regular-season games the sta¬ 
tion will broadcast. Principal sponsors will 
include Chevrolet (Campbell-Ewald), 
McDonald*s (Elkman), Pabst (Kenyon & 
Eckhardt), Getty (DKG), First Pennsyl¬ 
vania National Bank (Spiro), Rold Gold 
Pretzels (Firestone), and Squibb (Prime 
Time). 


Wcau-tv, Philadelphia in its 15th year 
of covering the Eagles, will carry four ex¬ 
hibition contests, three live and one 
delayed. Jack Drees and Pat Summerall 
will share play-by-play duties, with wcaU- 
tv Sports Director Tom Brookshier han¬ 
dling color commentary. No pregame or 
post-game shows are currently scheduled. 
Sponsors will include First Pennsylvania 
National Bank (Spiro), Miller beer (Mc¬ 
Cann-Erickson), Philadelphia Area 
Chrysler-Plymouth Dealers’ Association 
(Young & Rubicam), and the Pennsyl¬ 
vania State Lottery (Sonder-Levitt- 
Sigorsky). 


St. Louis Cardinals 

Kmox(am) St. Louis continues as the Car¬ 
dinals radio outlet with the broadcasts of 
six exhibitions and the 14 regular-season 
games. A regional network of a still-to-be- 
determined number of affiliates is plan¬ 
ned. The radio broadcast team will be 
returning Bob Starr and newcomer Dan 
Kelly. 

Mr. Starr will again do a postgame From 
the Locker Room . Jack Buck will conduct 
two pregame programs, Meet the Car¬ 
dinals and Coach's Corner . Sponsorship 
lists for these three shows are not yet 
available. 

Ingame sponsors for KMOX include Jack 
in the Box restaurants (through Doyle 
Dane Bernbach), Busch beer (Gardner), 
Hill-Behan Lumber, Chevrolet dealers, 
Dyna-Banks and Cotter Hardware. 

Ksd-tv St. Louis will telecast four of the 
Cardinals’ six preseason games, two live 
road contests and two home games on a 
delayed-tape basis. In addition, ksd-tv is 
to telecast one regular season game that is 
not part of the contract between the net¬ 
works and the NFL. That will be Car- 
dinals-Giants game on Saturday, Oct. 25, 
in New York, ksd-tv Sports Director Jay 
Randolph and station sportscaster Ron 
Jacober will be back as the broadcast team. 

Sponsorship list is not yet complete. 


Washington Redskins 

WMAL(AM) Washington is back for seven 
exhibitions and the regular season of the 
Redskins. Coverage began with the Hall of 
Fame game last Saturday (Aug. 2) with 
Cincinnati at Canton, Ohio. WmaL is 
feeding 23 other stations in three states. 
Len Hathaway has moved from color to 
play-by-play and Sam Huff, former NFL 
star and more recently color man on 
Giants games for wnew(aM) New York, is 
doing color. 

Wmal has set up “Redskin Sunday’’ 
for the regular season, leading off with 
one-and-one-half hours of programing 
prior to each game. WmaL's Chris Core 
will handle interviews and features in this 
time, Mr. Huff, in addition to pregame 
broadcast assignments, will do a postgame 
show with Mr. Hathaway. That, in turn, is 
to be followed by Locker Room Report 
with Messrs. Hathaway, Huff and Redskin 
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linebacker Chris Hanburger. 

Ingame sponsors on the network are 
Chevrolet (through Campbell-Ewald) and 
Marriott Corp, (Potomac Advertising). In¬ 
game quarters on wmal have been sold to 
Chevrolet and Household Finance Corp. 
with two quarters still open. 

Koons Ford (Weitzmann) has bought 
the Locker Room Report as well as Chris 
Hanburger's daily reports from the 
Redskins training camp. Giant Food 
(Dennenberg) has taken the Monday eve¬ 
ning George Allen's Game on wmal. 

Preseason television stays with wmal- 
tv Washington for the sixth year with live 
coverage of one game at Houston and tape 
delays three other home games and one 
contest at nearby Baltimore. Wmal-Tv will 
also repeat these four games on following 
days. 

Jim Thacker, who has covered Atlantic 
Coast Conference sports along with 
assignments for CBS-TV and Hughes 
Television Network, will do play-by-play. 
Irv Cross will be going into his third year 
of preseason color for wmal-tv. 

Station said a regional network is plan¬ 
ned. No sponsor list was available. 


NFC Central Division 


Chicago Bears 

Wgn(am) Chicago will broadcast 14 regu¬ 
lar-season games and three exhibitions of 
the Bears this year. Jack Brickhouse will 
be back on the play-by-play and lrv Kup- 
cinet will provide the color. 

Three-quarters of the games have been 
sold, with one-quarter still available. 
Sponsors are Heileman's Old Style Beer 
(Campbell-Mithun), Household Finance 
(Needham, Harper & Steers) and 
Chicagoland Oldsmobile Dealers (Benton 
& Bowles). 

The Half Time Show has been bought 
by Carte Blanche (Della, Femina, Tra- 
visano & Partners) and the postgame 
Scoreboard Show by Lauter Men's Wear 
(Bud Solk & Associates). 

Wbbm-Tv Chicago again will telecast six 
preseason skirmishes of the Bears. Brent 
Musberger will be play-by-play announcer 
and Bill George will supply the color. The 
station has arranged for partial sponsor¬ 
ship of its schedule but would not release 
the names of advertisers. 


Detroit Lions 

Wjr(am) Detroit will again originate the 
Lions' games to a network of about 35 sta¬ 
tions (mostly covering the lower penin¬ 
sula of Michigan). And, as in previous 
years, wjr will itself do only the first two 
Lions' exhibition games and the last 12 
regular-season games because of schedule 
conflicts with Detroit Tigers baseball, 
which the station also carries. Wjr-fm will 
handle the last four exhibitions and the 
first two regular-season games. Bob 
Reynolds will be back for his 23rd year as 
a Lions' announcer (he'll do play-by¬ 


play). The new color man is one of wjr s 
morning disk jockeys, J. P. McCarthy. 

Ford cars (through J. Walter 
Thompson), Sears (Warner Advertising) 
and Pabst Brewing (Campbell-Mithun) 
are the in-game sponsors signed as of 
now, with two-fifths still available. Two 
10-minute pregame shows are on tap: The 
Rick Forzano Show (Mr. Forzano is the 
Lions' coach) and Pro Football Today 
(mostly interviews with players). There 
will also be two 10-minute postgame 
shows: Scores and Highlights and From 
the Locker Room , the latter featuring Mr. 
Reynolds as host. The station hasn't an¬ 
nounced any sponsors yet for these shows, 

WjBK-rv Detroit has signed another 
one-year contract to televise three exhibi¬ 
tions: at Oakland Aug. 10; at Miami Aug. 
16; and at Washington Aug. 29. Ray Lane 
will do the play-by-play; the color an¬ 
nouncer will be announced later. 

Participating ingame sponsors lined up 
so far are Tru-Value Hardware (Home 
Products Marketing), Standard Oil of In¬ 
diana (D'Arcy, MacManus & Masius), 
Blatz beer (Campbell-Mithun), Stroh beer 
(Doyle Dane Bernbach), United Vintners 
(McCann-Erickson) and Highland ap¬ 
pliances (W. B. Doner). 


Green Bay Packers 

Wtmj(aM) Milwaukee has signed a new 
one-year contract with the Packers to carry 
all six exhibitions and the 14 regular- 
season games. Wtmj will again be the flag¬ 


ship of a network that is expected to total 
about 54 stations in a four-state area. The 
announcers are Gary Bender (play-by- 
play) and Jim Erwin (color). 

Ingame sponsors so far: Pabst Brewing 
(through Kenyon & Eckhardt), the Ford 
Dealers of Wisconsin and Upper Michigan 
(J. Walter Thompson), True-Value Hard¬ 
ware (direct), Lenox furnaces and air con- 
ditoners (direct), John Deere 
Snowmobiles (N.W. Ayer), Midland Co¬ 
op farmers' equipment (Stevenson & As¬ 
sociates), the American Dairy Association 
of Wisconsin (direct), Wausau Homes, a 
company that builds pre-fabs (direct) and 
the Independent Insurance Agents of 
Wisconsin (Lance Hanish). 

The pregame show (taped interviews 
with players in that day's game) and the 
post game show (wrap-up and scores of 
other games) are sponsored by the Ford 
dealers of Wisconsin and Household Fi¬ 
nance (Needham, Harper & Steers). Mr. 
Bender and Mr. Erwin will co-host both of 
these programs. A spokesman for the sta¬ 
tion said Chevrolet bowed out of its long¬ 
time commitment to wtmj's coverage 
because Bart Starr, the new coach of the 
Packers, is a local Lincoln-Mercury dealer. 

Wluk-tv Green Bay has signed a new 
three-year contract with the Packers and 
will carry one inlrasquad game and five 
exhibitions (three home and two away). 
The televised home games are with 
Buffalo (Aug. 10), Chicago (Aug. 16) and 
San Francisco (Sept. 14) and the away 
games to be transmitted back to Wiscon¬ 
sin are the ones at Cincinnati (Aug. 23) 
and at Kansas City (Sept. 6). Two other 


Major network-television football sponsors 


AC-Delco (Campbell-Ewald): CBS, NFC games; 
NBC. AFC games. 

American Express (Ogilvy & Mather): CBS, NFC 
games. 

American Motors (Cunningham & Walsh): NBC, AFC 
pregames. 

American Motors Jeep (Compton): NBC, AFC pre¬ 
games. 

AMF (Fuller & Smith & Ross): ABC, NCAA and NFL 
games. 

Anheuser-Busch (D’Arcy. MacManus & Masius): 
ABC, NFL games, NBC, AFC games; CBS. NFC 
games. 

Beecham (Kenyon & Eckardt): ABC, NCAA games; 
CBS. NFC games. 

Boeing (Cole & Weber): ABC. NFL games. 

Chevrolet (Campbell-Ewald): ABC. NCAA games, 
Chrysler (BBDO): NBC, AFC games. 

Consolidated Cigar (David Oksner & Mitchneck): 
CBS, NFC games. Consolidated Cigar (Compton): 
NBC. AFC games. 

Fireman’s Fund Cunningham & Walsh): ABC, NCAA 
games. 

Firestone (Sweeney & James): NBC, AFC games. 
Ford (J. Walter Thompson): CBS. NFC games; ABC. 
NFL games. 

Gillette (Moorgate Advertising): ABC. NCAA games; 
Gillette (BBDO): ABC, NFL games. 

Goodrich (Grey) NBC. AFC games. 

Goodyear (Young & Rubicam): CBS, NFC games; 

ABC, NFL and NCAA games. 

Gulf (Young & Rubicam): ABC, NFL games; NBC, AFC 
games. 

Haggar slacks (Tracy-Locke): ABC. NCAA games; 
CBS, NFC games. 

Heubleim (McCann-Erickson): NBC, AFC games and 
pregames; CBS. NFC games. 

IBM (Carl Ally): CBS, NFC games; NBC, AFC games. 
Kentucky Fried Chicken (Leo Burnett Co.): ABC. 

NCAA games; NBC. AFC games, 

Metropolitan Life (Young & Rubicam): ABC, NFL 
games. 


Miller Brewing (McCann-Erickson): ABC, NCAA and 
NFL games; CBS. NFC games; NBC. AFC games. 

Mutual of New York (Marschalk): CBS. NFC. 

National Bank Americard (NBl Communication): 
ABC. NCAA games; NBC. AFC games. 

National Brewing (W. B. Doner): NBC, AFC games. 

New York Life Insurance (Compton): CBS, NFC 
games; NBC. AFC games. 

Norelco (McCaffrey & McCall): CBS, NFL games; 
ABC. NFL games; NBC, AFC games. 

Pabst (Kenyon & Eckhardt): NBC, AFC games. 

Polaroid (Doyle Dane Bernbach): ABC, NCAA games. 

Quaker State (Kenyon & EckhardOL NBC. AFC 
games; CBS. NFC games. 

Rexall (Gardner): NBC. AFC games. 

Savings & Loan Foundation (McCann-Erickson): 
ABC. NFL games; NBC. AFC games. 

Schlitz (Leo Burnett Co): CBS, NFC games; ABC, NFL 
games. 

Sears (Foote, Cone & Beldmg): CBS. NFC games; 
ABC. NCAA and NFL games; NBC. AFC games, 

Sheraton (BBDO: ABC. NFL games. 

Sperry Rand (Young & Rubicam): Full sponsorship, 
NBC NFL postgame shows. 

State Farm (Needham, Harper & Steers): NBC, AFC 
games. 

Stokely Van Camp (Clinton E. Frank): NBC. AFC 
games. 

STP McCann-Erickson): NBC. AFC games; CBS, NFC 
games. 

Sun Oil (Weils, Rich, Greene): CBS. NFC games. 

Timex (Warwick, welsh & Miller): NBC, AFC games. 

Toyota (Clinton E. Frank): ABC, NFL games. 

United Airlines (Leo Burnett Co.): ABC. NCAA and 
NFL games. 

U.S. Tobacco (Warwick, Welsh & Miller): ABC. NCAA 
games. 

Warner Lambert (J. Walter Thompson): NBC, AFC 
games; CBS, NFC games. 

Yellow Pages (Cunningham & Walsh): NBC, AFC 
games and pregames. 

Zenith (Foote, Cone & Belding): ABC, NFL games. 
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stations will take the wluk-tv feed: witi- 
tv Milwaukee and wsaU-tv Wausau, Wis. 
Some of the ingame sponsors are Pabst 
Brewing (Kenyon & Eckhardt), Coca-Cola 
(McCann-Erickson) and Volkswagen 
(direct). No pregame or postgame shows 
are on tap, but a half-hour Monday Quar¬ 
terback Club , with Fuzzy Thurston and 
Doug Hart, will be telecast each week just 
before ABC-TVs Monday Night Football , 
with co-sponsorship by Heilemann Brew¬ 
ing (direct) and Arctic Cat snowmobiles 
(Packer-Land). Also, a half-hour weekly 
Bart Starr Show , featuring an analysis of 
the previous Sunday’s game by the 
Packers’ coach, will be sponsored by Pabst 
Brewing (Kenyon & Eckhardt) and Coca- 
Cola (McCann-Erickson). Game announ¬ 
cers are Bob Schulze (play-by-play) and 
Chuck Lane (color), 


Minnesota Vikings 

Kstp(aM) St. Paul isn’t going to tamper 
with its successful formula of Vikings 
broadcasts. Accordingly, it is starting a 
new three-year radio contract that will 
have it feeding all the preseason and regu¬ 
lar-season games to a network of 50 sta¬ 
tions, reaching as far as Honolulu. 

Kstp General Manager Jack Nugent 
said Joe McConnel will do play-by-play for 
the fifth year as well as recap the day’s ac¬ 
tion on the postgame The Point After. 

Preceding each game will be the two- 
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and-one-half hour Tailgate Show with 
Rod Person and the half-hour The 
Coach's Corner With Bud Grant , con¬ 
ducted by kstp Sports Director Ron 
Trongard. Half-Time Show will round out 
programing outside the actual game. 

Ingame sponsors include Twin City 
Federal Savings & Loan (through Colle & 
McVoy), Pabst Blue Ribbon beer (Ke¬ 
nyon & Eckhardt) and Twin City Dodge 
Dealers (BBDO). 

Twin City Buick Dealers has bought 
Coach's Corner ; Hardware Hand (Clark 
Livingston Association) will be a pregame 
sponsor, and Snyder Drug (Dan Blake 
Advertising) is pickup up the tab for Half- 
Time Show . Lesser participations have 
been sold to Western Airlines (BBDO), 
County Seat (Format Communications), 
Minnegasco (Bozell & Jacobs) and Pipe 
(Jaffray & Hopwood). 

Kstp-tv Minneapolis-St. Paul will 
telecast live three road preseason games, 
A fourth exhibition, from San Diego, will 
be presented the following afternoon on 
tape. 

Calling the play-by-play will be kStP-tv 
Sports Director Tom Ryther, backed by 
Johnny Sauer on color. 

The TV sponsorship list is headed by 
Twin City Federal Savings & Loan. 


NFC Western Division 


Atlanta Falcons 

For the 10th year and the third season of 
its current three-year rights contract, 
wqxi(aM) Atlanta will be the Falcons’ 
radio outlet. Twenty-four affiliates were 
set for a regional radio network by mid- 
July with the expectation that there will 
be 30 by the season opener, according to 
Gerald Blum, wqxi vice president and 
general manager. 

Jack Hurst will be back for the 10th year 
to do the play-by-play for six exhibitions 
and 14 regular-season games. Billy 
Lothridge, former NFL player, will do col¬ 
or. 

Delta Airlines (through Burke Dowling 
Adams) returns to head the list of ingame 
sponsors. Pregame and postgame pro¬ 
grams have been bought by Eveready Bat¬ 
teries (William Esty) and Elman jewelers 
(house agency). 

WxiA-Tv Atlanta will telecast all six ex¬ 
hibitions of the Falcons, in the second 
year of a three-year contract. Three away 
games will be live; the other three, in 
Atlanta, will be on a tape delay basis. Bob 
Neal, wxiA-Tv sports director, will again 
do play-by-play. Alex Hawkins, star with 
the Baltimore Colts and the Falcons and 
last year on World Football League net¬ 
work telecasts, will do Falcons color on 

WXIA-TV. 

WxiA-Tv’s sponsor list is headed by 
Mazda and Italian Swiss Colony Wine. 

Station will also carry a Monday half- 
hour Falcon Replay Show with Mr. Neal 
and Marion Campbell, Atlanta’s head 
coach, as a lead-in to ABC-TV’s Monday 
Night Football 


New Orleans Saints 

The Saints will be moving into their new 
Superdome home, but the broadcast line¬ 
up retains some old familiar faces. 
Wwl(aM) New Orleans will again origi¬ 
nate all 20 games (six preseason) for a 
regional network of 40 stations. Back in 
the booth will be John Ferguson and Steve 
Stonebreaker for play-by-play and color, 
respectively. 

The major ingame sponsors of last 
season, Chevrolet (Campbell-Ewald) and 
Burger King (Stonebreaker) have again 
signed on. The pregame program. 
Countdown to Kickoff will be taken by 
Berners Associates (direct). A postgame 
Touchdown Talk is planned. 

The Saints preseason TV continues at 
wwl-tv New Orleans with six exhibitions 
on tap. Messrs. Ferguson and 
Stonebreaker will be the announcing 
team. 

Returning as ingame TV sponsors: 
McDonalds and Dixie beer (both through 
Fitzgerald Advertising) along with 
Berner’s. 

Arrangement for wwl-tv's pregame and 
postgame shows and sponsorship are still 
being set up. 


Los Angeles Rams 

As it has since 1946, kmpc(am) Los 
Angeles will once again carry the full 
season plus preseason games of the Los 
Angeles Rams, relaying them to 19 other 
radio stations in the state as well as several 
stations in Arizona and Nevada. Dick En- 
berg and Don Drysdale are to do the play- 
by-play and color, respectively. 

Play-by-play sponsors, each one fifth, 
are Chevrolet (Campbell-Ewald), Bud- 
weiser beer (Gardner), Continental 
Airlines (B&B), Standard Oil of Calif. 
(BBDO), and Bank of America (Grey). 
Pregame and postgame sponsors are Ken¬ 
tucky Fried Chicken (Henry Kauffman) 
and Sears (Star). 

Kabc-tv Los Angeles will telecast five 
preseason games. Play-by-play announcer 
will be Stu Nahan. Sponsors are participat¬ 
ing. Saturday night games will be carried at 
11:30 that night; and repeated the next 
day in the late afternoon. 


San Francisco 49ers 

For the 19th year, KSFO(AM) San Francisco 
will carry the regular and preseason games 
of the 49ers, feeding 14 regional affiliates. 
Lon Simmons is to do the play-by-play; 
Gordy Soltsu, the color. 

Regular game sponsors, each one- 
fifth, are Chevrolet (Campbell-Ewald), 
Standard Oil of California (BBDO), 
Western Airlines (BBDO), Roos/Atkins 
(clothing) (Argonaut), and Bank of 
America (Grey). 

Two sponsors share both the pregame 
and postgame shows: American Bakeries 
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(direct) and Zenith (Dearborn). 

Kbhk-tv San Francisco-Oakland is 
carrying four preseason games of the 
49ers. Don Klein and Leo Nomellini are 
doing the play-by-play and color, respec¬ 
tively (with Bob Murphy substituting for 
Klein in the first game). All sponsors are 
participating. 


WFL Eastern Division 


Birmingham Vulcans 

Wsgn (AM) Birmingham is originating 
radio coverage of the Vulcans, which 
before the WFL reorganizations played as 
the Americans. A regional radio network 
of more than 27 outlets has been set up 
under the supervision of Larry Matson, 
director of broadcasting for the club. 

In addition to two July exhibitions, 
Wsgn is to broadcast the 18-game regular 
season schedule beginning last Saturday 
(Aug. 2), 

Local distributors for Coca-Cola 
(through Frank Taylor Agency) and Pep- 
si-Cola have picked up play-by-play spon¬ 
sorship each taking alternate games, ac¬ 
cording to Ben McKinnon, wsgn vice 
president and general manager. 

The Vulcans have been negotiating with 
wbrc-tv Birmingham for television 
coverage. That station carried four of the 
Americans’ games last season when that 
club won the WFL championship. If TV 
plans materialize, Mr. Matson will switch 
to that play-by-play with Herb Winches on 
color. 


Charlotte Hornets 

Broadcast arrangements for the Hornets 
jelled early this year with wbkamj 
Charlotte carrying the 18-game regular- 
season schedule and one preseason con¬ 
test. A July 12 night exhibition in Hawaii 
was bypassed due to the time differential. 
Games are being fed to stations in 
Durham, High Point and Shelby, all North 
Carolina. 

Wbt’s sports director, Harold Johnson, 
is calling the play-by-play with Matt Snor- 
ton, ex-Denver Bronco, on color. Mr, 
Johnson is also doing a 10-minute pre- 
game program of interviews and sports 
highlights. 

Wbt's principal sponsors include Bud- 
weiser beer (D'Arcy-MacManus & 
Masius), Collins Co. department store 
(direct), D. L. Philips Co., real estate 
(direct) and Southern Radio (RCA dis¬ 
tributors) in conjunction with the local 
Queen City TV firm. 

Wret-tv Charlotte will telecast seven 
road games of the Hornets with feeds to 
its sister station, wtcgitvi Atlanta, and 
wGHP-tv High Point, N.C. Wtcg will aug¬ 
ment its seven Hornets pick-ups with 
three games of the Memphis Southmen 
from wmgtv there. 

John Sterling, wMCA(AM> sports per¬ 
sonality, who did play-by-play for the New 


York Stars before the franchise was 
switched to Charlotte and renamed, is 
doing Hornets TV play-by-play. Former 
NFL star, Norman Pettis, is on color, 
Wret-tv Vice President and Sales Man¬ 
ager Bob Schuessler reported a complete 
sell-out by July 21. Ingame sponsors are 
American Credit Corp, (Shotwell, 
Craven, Varner), RCA/Queen City 
(direct), Coca-Cola (McCann-Erickson), 
American Motors (Cunningham & 
Walsh), Marquis Boats (direct). Southern 
Bell (Tucker Wayne & Co.), National 
Auto Parts Association (Matthews, Cre- 
mins, McLean), Cosmopolitan Health Spa 
(direct), Domer’s Men’s Shop (direct), 
Collin’s department store, Datsun 
(Parker), Henderson's Volkswagen 
(direct), Regal Chrysler (J&E Advertis¬ 
ing) and First Federal Savings & Loan, 


Jacksonville Express 

The only reminder of last season’s Sharks 
is on the local movie marquees as the Ex¬ 
press steams onto the scene. This year the 
local WFL club bought the time on wqik* 
fm Jacksonville, went hunting for its own 
sponsors and claims a sell-out. To offset 
the lack of a regional network at this time, 
the wqik*fm play-by-play is being fed to 
cable TV systems in the state. 

Jack Solomon, who called the play-by- 
play for the Sharks, is doing it again with 
Jack Taylor, local football coach, handling 
color. 

Wjxt(TV) Jacksonville, which covered 
eight Sharks games last season, is telecast¬ 
ing three road games of the Express, start¬ 
ing last Saturday (Aug, 2) in Memphis, 


Memphis Southmen 

Wrec(am> Memphis broadcast the three 
July exhibitions of the Southmen and 
started on the 19-game regular season 
schedule last Saturday (Aug. 2). A 
regional network was still in process of 
formation last week, Dick Palmer, who 
did Southmen play-by-play last year for 
wlok(aM) Memphis, is back in the booth 
with Phil Walberg taking over color. 

Returning again on the television side is 
wmc-tv which covered two of the three 
July exhibitions and which will do four 
road games in the regular season. On TV 
dates, Mr. Walberg moves over as play- 
by-play announcer with wmc-tv's Bob 
Bruce on color. 

Sponsorships for radio and TV have not 
been completed. 


Philadelphia Bell 

The Bell is one of the WFL clubs blessed 
with a year's longevity and wiBG(AM) Phil¬ 
adelphia has returned to carry six home 
and six away games, as the option year on 
last year's one-year pact. Howard David is 
the play-by-play announcer, with Peter 
Silverman of wcau(am) Philadelphia han¬ 
dling color. Carling beer (Hayhurst) is 
principal sponsor of the broadcasts. Wibg 


aired pregame shows before last season’s 
broadcasts, and may do similar program¬ 
ing this year, although plans are not 
definite. 

WtaF(Tv) Philadelphia, a UHF station, 
begins its first year of Bell coverage with 
telecasts of eight away games, handled by 
Joe Pelligrino (play-by-play) and Tommy 
MacDonald (color). Carling Beer is the 
major television sponsor as well. 


WFL Western Division 


Chicago Winds 

The Winds take over this season as the 
WFL's largest-market franchise, replacing 
the doused Chicago Fire. The team is still 
negotiating for a radio contract, but televi¬ 
sion coverage will be provided by wGN-tv, 
which has carried the Fire. 

The station, which has a one-year con¬ 
tract with the team, will carry eight away 
games, all on Saturday evenings or Sun¬ 
days, with Jim West of wgn-tv handling 
play-by-play and Bill Berg of wgn(am) 
providing color commentary. Both will be 
featured on a half-hour pregame show 
before each game. 

Principal sponsors for the games will in¬ 
clude Tru-Value Hardware (direct). Com¬ 
monwealth Edison (Burnett), Gillette 
(Grey), and Alka-Seltzcr (Tatham-Laird 
& Kudner), 


The Hawaiians 

For the second year, kcmb(am) Honolulu 
is carrying the Hawaiians' complete 
season, including preseason games, feed¬ 
ing the schedule to two others stations: 
kuakam) Eleele and kmvhamj Wailuku, 
both Hawaii. Announcers for play-by-play 
and color are Joe Moore and Dick 
Thornton, 

Sponsors for regular play-by-play are 
Chuck Machado’s Luau (direct), Servco/ 
Automotive (Hawaiians Advertising), 
Sizzler Steakhouse (direct), and Fischer 
Hawaii (Tomozak Advertising). Pregame 
and postgame sponsors are Diner's Drive- 
In (Clancy Fuchigami Advertising), for 
Coach's Corner ; Bank of Honolulu 
(direct) for pregame; and Hair Replace¬ 
ment Center (direct) for postgame. 

Negotiations for TV pickup of away 
games are underway on a game-by-game 
basis. 


Portland Thunder 

For its first season, Portland Thunder 
team is being carried by KEX< AM) Port¬ 
land. which is serving three other stations 
in the state. Play-by-play will be by Jimmy 
Jones, color by Darrell Aune. Sponsors 
lor play-by-play have not been signed at 
this writing; Echo chain saws and Cudahy 
Bar S meats (both Stanford & Taft) will 
sponsor both the pregame and post game 
shows. 

Kptv(TV) Portland carried only the first 
preseason Thunder game (in Anaheim) 
this past weekend (Aug. 3). It will make 
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future commitments on a game-by-game 
basis. Sponsors are participating. 


San Antonio Wings 

Woai(am) San Antonio Tex. is carrying all 
but one Wings game this year. Play-by- 
play will be by George Wood; color by 
Johnny Barger. Sponsors for play-by-play 
as well as pregame and postgame shows 
are Pearl Beer, Coca Cola Bottlers, 7-Up, 
Handy Andy (food market), Strauss- 
Frank (auto parts), and Satel’s (men’s 
clothing). Pregame will be handled by Mr. 
Wood; postgame by Mr. Barger. 

Kmol-tv that city is carrying six of the 
Wings’ away games, with Steve Grad 
doing the play-by-play and Jerry Desmond 
the color. Sponsors are the same as those 
for radio. 


Shreveport Steamer 

In Shreveport’s first full season with a 
WFL franchise, the Steamer, will be car¬ 
ried by krmd(am) Shreveport, La., which 
has a one-year contract with lhe team. The 
station is broadcasting the 18 regular- 
season games, including one from Hawaii, 
with coverage to be picked up by a six-sta¬ 
tion network. Lanny James will handle 
play-by-play, with Marty Sullivan and 
Rick Woodson sharing color commentary. 
Principal sponsorship is being provided by 
the Shreveport Journal (direct). 


Southern California Sun 

KabC(am) Los Angeles is carrying all 14 
regular-season plus the exhibition games 


of the Southern California Sun, and is 
relaying the coverage to two other stations 
in the area (kveniamI Ventura and 
KBONtAMI San Bernardino, both Califor¬ 
nia). Bob Fouts is doing the play-by-play, 
and Ed Biehler is doing the color. 

Regular game sponsors are Toyota 
(Clinton E. Frank), Winchell Donut 
(Wilshire-Newport), and Disneyland 
(Vista). Advertisers for pregame and 
postgame shows are all participating. 

Kttv(tv) Los Angeles is carrying nine 
of the regular road games of the Sun. Tom 
Kelly is doing the play-by-play. Sponsors 
are Tuborg Beer (Isadore Lefkowitz 
Elgort), and Toyota (Clinton E. Frank). 

(This “Special Report ” was written prin¬ 
cipally by Fred Fitzgerald, senior editor, 
Washington, with assistance from our 
bureau staffs.) 


Fates & Fortunes, 


Media 


Tom Gatewood, account executive, Reader's 
Digest, named executive VP, Mutual Black Net¬ 
work, Washington. 


WHY HIRE 
A 

GEORGE 
RODMAN 
WHEN YOU 
CAN 

RENT ONE. 



George Rodman is the 
communications expert 
you've always wanted 
but could never afford 
to hire. 

He was advertising/ 
promotion director at 
three major television 
stations, the ABC owned 
their “Eyewitness 
News” became famous, and the CBS owned 
television stations. 

And now he's available as an advertising/ 
promotion consultant. He’ll work in total 
consultation or on a special project basis. 

George T. Rodman, Inc. Now you can get 
big league thinking without paying a big 
league salary. 


GEORGE T. RODMAN, INC. 

685 Fifth Avenue, New York City 10022 
(212) Plaza 5-2735 


Alfred G. Grosby, VP-general manager, 
wakr(am) and waez(fm) Akron, Ohio, and VP 
of parent Group One Broadcasting, named 
president and general manager, wfas(am) and 
wwyd-fm White Plains, N.Y. 



McCarthy 


Kempff 



Stanley G. Mouse, VP- 

general manager, Cox 
Broadcasting Corp.’s 
wmo-AM-FM-Tv Dayton, 
Ohio, named to head 
CBC’s nonbroadcast 
divisions, succeeding 
Marcus Bartlett as 
group VP when Mr. 
Bartlett retires at year- 
end. Jack P. McCar¬ 
thy, assistant general 
manager, whio-am-fm- 
Mouse tv, named general 

manager, whio-tv. Ronald L. Kempff, station 
manager, whiO-am fm, named general man¬ 
ager. 


Seymour Amlen, VP, audience-research ser¬ 
vices, ABC-TV New York, elected to newly cre¬ 
ated position of VP and assistant to president, 
ABC Entertainment. 


Charles H. Kadlec, director of finance and ad¬ 
ministration, wbbm-tv Chicago, named VP-con- 
troller, Wgn Continental Broadcasting Co., 
Chicago. 

Barbara L Taylor, continuity director, wgms- 
am-fm Bethesda, Md., named director of opera¬ 
tions. 

James R. Terrell, VP-general manager, 
ktvt(tv) Dallas-Fort Worth, and Crawford 
Rice, VP-general manager, kstw<tv> Tacoma, 
Wash., elected executive VP’s of parent 
Gaylord Broadcasting Co. 

Thomas A. Blank, director of general account¬ 
ing, Scripps-Howard central office, Cincinnati, 
named business manager, Scripps-Howard’s 
wcpo-tv there. 

Clark Smldt, station coordinator-chief an¬ 
nouncer, wbZ-fm Boston, resigns. Successor has 
not yet been named. 

Lana Naegel, announcer-reporter, wism-am-fm 
Madison, Wis., named women’s director, 
ksac(am) Manhattan, Kan. 

Vickie Bums, publicist and promotion assis¬ 
tant, khj(am) Los Angeles, named promotion 
director of affiliated krth(fm) Los Angeles. 

Tina Loy, production and traffic manager. 
Young & Rubicam-Teawell, Phoenix, named 
assistant promotion director, kcst-tv San 
Diego. 

Newly elected officers, Florida Association of 
Broadcasters: Robert Olson, wivirm Tam pa¬ 
st. Petersburg, president; Donald Clark, wdaE- 
am-fm Tampa, president-elect; Herbert Levin, 
wqba(am) Miami, VP-radio; Doug Duperrault, 
wfla*tv Tampa, VP-television; Duane McCon¬ 
nell, wvfm(fm) Lakeland, secretary-treasurer, 
and Ed Bell Oberle, wktz-fm Jacksonville, 
Diane Buerger, wzng(am) Winter Haven, 
Donald Price, wons(am) Tallahassee, and Dan 
Johnson, wfsO(am) Pinellas Park, directors. 
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